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(Channel-centric strategy)
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(Multichannel marketing)
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(Omnichannel Marketing)
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(One-to-one marketing)
VEZ SEstE HEAES E%Xot=
174 T H2|(CRM) 2

A28 (Showrooming)
AHIXPZHIRHOM 22 AmE T
Tf= 22210 5t WS

H29! (Webrooming)
AH|XP7L 2210 dES dESH =0
Tii= &= 0N FFOicl= HS

KiMet Li AOIE DHIHSS flet SUXHE 710|=8 EZSHL.

g2 F2H20|M L2



http://www.criteo.com/kr/wp-content/uploads/sites/7/2018/04/Criteo-17-eBook-Omnichannel-August2017-Final-Orange.pdf

